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Grizzly Songwriters
Showcase

 
          We were helped over the course of the semester by some of our great founders and key supporters,
including Maria Brunner, Eric Manegold, and Scott Osburn. Special thanks to the good folks at the
Montana Broadcasting Company, Montana Public Radio, Eagle Country Radio, The Mustard Seed,
Morgenroth Music, Fine Arts Ticketing, Missoula Copy Center, and Rockin’ Rudy’s, who all contributed
time, effort, and goodwill to the showcase, the Grizzly Songwriters, and the Missoula community!
 

          It was a wild and eventful fall semester here at UMEM. We’re pushing our curriculum more
toward experiential learning in every course to combine the knowledge we deliver in the
classroom with the practical, guided experience that prepares students for full-time employment.
This led to the creation of – UMEM PRESENTS – a student-staffed organization which has
contributions from every class during the semester.
 
 

          This fall, each class had their own responsibilities in executing the Grizzly Songwriters
Showcase, such as creating a venue plan, posting social media content, and operating the show
itself. In addition, our student-run record label, Switchback Records, ran a contest to choose
three local songwriters to perform before the main event and during intermission.

          Finally, the College of Business and the Management and Marketing department continue to be
staunch supporters of our learning model as we work to provide students the knowledge and practice
through unique experiences which can help them build better lives. The program continues to evolve to
meet the needs of our students and industry expectations. I thank all of you for your time and investment
in the program.
 

          Wishing you the best,

Message from the Director
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          UM Productions was a student-led group that gave students hands-on experience. Do you know what
factors led to its elimination? 
Oh, there are numerous factors! I got my first job forty years ago, working in those offices. There was a huge
shift in the powers that be at the University. Bond payments went up for all of the venues. They brought in
people whose sole purpose was to make money. I don’t believe they saw the value in the students working in UM
Productions. For years, when I was the adviser, UM Productions was the entity that produced all of the shows.
When new people were brought in, they didn’t want to hand the venue over to the students. The students got
experience, but the revenue streams weren’t there. They charged out for their services, which gave them the
ability to bring in bands like Death Cab for Cutie or Bright Eyes. Once major outside promoters came in, we lost
the ability to buy those shows. 
 
          What makes the Entertainment Management program at the University of Montana different or unique? 
UMEM was founded by people within the industry. Although it is based in an academic setting, its founders are
movers and shakers in the entertainment industry, from agents to promoters. We have a great Rolodex of
industry professionals, so we always have a revolving door of industry experts coming in to teach class. For
instance, in December, we had Pam Matthews, the Executive Director of IEBA teaching. We have access to Maria
Brunner, Clint Mitchell, Mike McGinley, Brian Knaff, Keith Miller, and other very successful people in the industry.
What’s amazing is that they are all from Montana, making their mark, bringing back and contributing their
knowledge to students. 
 
          What skills do you wish to teach in your classes that can be instilled in the students working in the
Dennison or other venues? 
Life and work skills. You need to know how to treat your customers and make sure everyone is comfortable,
while also being able to take orders from more experienced crew members. There’s nothing better than hands-
on experience. If you’re working for me as a student, one day you may be working in the box office, while
another day you could be ushering, selling merchandise, or working on the stage crew. There’s no cookie-cutter
aspect to the entertainment industry. Every show has different needs, requirements, promotion and production
strategies. You have to be flexible with your time and skill set to be able to do this type of work.
 
          What is your history with the Dennison and where do you see yourself within the program and the
theatre moving forward?
I’ve been the Executive Director of the Dennison since 1996. I started in the industry forty years ago, so you can
do the math. I am on the tail end of my career, but I have two kids in college right now, so I don’t foresee myself
retiring for another three to four years. I’m still going to run the Dennison, and would like to teach for as long as
possible.
 
 
          — Interview by UMEM student Peyton Cole

Venue Management
          With the removal of UM Productions, the University of
Montana’s Entertainment Management program (UMEM) has
had to find other ways to give students hands-on experience.
UMEM enables students to attend guest lectures and travel to
conferences with entertainment industry professionals. This
semester, the Dennison Theatre provided students with an
opportunity for experiential learning, so I interviewed Tom
Webster, Executive Director of the Dennison.
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Peyton Cole and Tom Webster.
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          This Fall, students in the University of Montana Entertainment Management’s program partnered
with Montana Food Network’s annual fundraiser, Feed Montana, which brought together community
members and hunger advocates to get food to people in need. Students in UMEM’s Event Management
class, taught by Mike Morelli, designed and held micro-fundraisers that raised enough funds to provide
9,000 meals.

           “IEBA was an amazing experience that taught me so much about what I want to do with the rest of
my life and how to get there,” UMEM student Campbell Collins said. Another student, Aeriel Martens, was
one of 15 students in the U.S. to receive a scholarship from IEBA to help supplement her summer
internship in Arizona. Martens also attended the IEBA Conference this fall, saying “I’m hopeful that in the
next couple of years I’ll be back at IEBA, but on the other side as someone working in the music
industry.” 
 
            The UMEM program hopes to make the IEBA Conference an annual trip for dedicated
upperclassmen. However, students that were unable to attend got firsthand information on IEBA this
December when Pam Matthews, IEBA Executive Director, came to campus to speak with UMEM classes.
           
 
 
 

        This October, five upperclassmen in the UMEM
program went to the IEBA Conference and were
able to attend panels, watch artist showcases, go
behind stage at concerts, and network with industry
leaders. All the students left with job opportunities
from some of the top entertainment agencies and
firms.

         Our team is led by Mike Morelli and Sarah
Peruzzi, with Mariah Karis and Jack Person
helping in the office. We are all very excited
about what Spring semester 2020 has in store,
and we would love to see you at room L2 in the
Gallagher Business Building!

Food Bank Collaboration

To get involved or donate at the food bank, check out https://www.missoulafoodbank.org/

IEBA

Meet the UMEM Team

— College of Business Director of Marketing and Communications Garrett Finke
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https://www.missoulafoodbank.org/


          The University of Montana Entertainment
Management Program proudly presented the
2019 Grizzly Songwriters Showcase. Organized
by UMEM students, this remarkable event
brought together five nationally acclaimed
singer-songwriters, with connections to UM and
the state of Montana, for a one-night show at
the Dennison Theatre on November 13th . 
         UMEM students worked hard to plan,
market, and partner with artists and sponsors to
present a truly special event, while developing
real-world skills. 
          Additionally, each showcase songartist
visited the classes organizing the event to
discuss their careers and experiences in the
music industry, as well as share personal stories
which led them to follow their passions as
artists. 
          This led up to the five songartists, Kostas,
John Floridis, Susan Gibson, Tom Catmull, and
John Pierce, performing some of their greatest
hits live at the Dennison Theatre in a celebration
of local culture, Montana, and storytelling.

Grizzly Songwriters Showcase

Switchback Records is the University of
Montana's student-run record label. They

set up a local songwriter's competition
online and found three talented artists

who played in the lobby before the show
and during intermission.
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Rosie Cerquone, a music major at UM, was one of three students
who played in the lobby of the Dennison Theatre during
intermission at UMEM’s Grizzly Songwriters Showcase.



Meet Graduate Dante Olson
 

“Having an Entertainment
Management Certificate in-hand
is beneficial to add to your line
of credentials. Each class builds
off each other to give you an in-

depth look at the industry. If
you want to be in this line of

work, UMEM really prepares you
for what to expect."

Maalem Almarhoun
Dana Bush
Christian Coiner
Tayla Desjarlais
Caitlyn Konesky
James McLean
Dante Natali Olson
Schuyler Swanson

          Courtney Blazon, a Missoula illustrator, has a style so unique that if you
saw her print in a shopwindow in downtown Missoula, you would know
instantly that her hand had touched that parchment. Blazon is represented
by Radius Gallery in downtown Missoula, and has a warm following from local
businesses and nonprofits. Blazon is currently illustrating a large wall mural
for the newly renovated Zootown Arts Community Center. 
 

          “I’d rather ignore parts of my life and just draw, especially when I have a
project like this,” Blazon said of her current mural project. Having grown up
reading and loving stories, Blazon has always loved the quirky and dramatic
side to life.
  
         

 

          “I don’t look at things and get inspired, but I read things or I hear things and the words inspire me,” said Blazon. She
currently does commission work for individuals, families, businesses, and even the University of Montana’s Entertainment
Management program. Blazon worked with Switchback Records to design the vinyl artwork for ‘’Missoula to Memphis,’’ a
record the group created. She also designed the poster for UMEM's Grizzly Songwriters Showcase.
 

          Recently, Blazon collaborated with Big Sky Brewing Company to create three new beer labels. Even though Blazon is
gaining more recognition locally, and is getting called upon by more businesses to design for them, seeing her designs come
alive hasn’t lost its “awe factor”. During a recent Target run, Blazon ran into her Big Sky designs on the shelves in the liquor
aisle and was ecstatic. “I mean it’s silly. It’s like small potatoes, but I don’t know, they’re my potatoes,” laughed Blazon.

          Scott Osburn, a UMEM alumnus, is the owner and operator of the “Lights All Night"
festival in Dallas, Texas. He came to UM to talk to our students, and give them his advice.
          To meet Scott and learn about his career, check out our interview with him here:
 

https://youtu.be/PvfdUld1XTs

Noted Alumni Scott Osburn 

CONGRATS GRADUATES!

The Art of Missoula: Courtney Blazon 
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—Mariah Karis, President of Switchback Records

https://youtu.be/PvfdUld1XTs

